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P E R S O N A L  B R A N D I N G

X - F A C T O R  W O R K B O O K
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EY Dear Fr iend,

I  am del ighted to introduce you to our f ree workbook on personal

branding,  a  resource that can make a s ignif icant impact on both

your business and l i fe .  At  Glow Marketing LLC,  we recognize the

crucial  role personal  branding plays in today 's  competit ive

landscape.  This  workbook is  designed to help you unlock your

unique personal  brand and uti l ize i t  to achieve success .

Why is  personal  branding essential?  I t  serves as your cal l ing card,

representing who you are ,  what you stand for ,  and the value you

bring.  By invest ing in your personal  brand,  you gain a powerful  tool

for  bui lding trust ,  attract ing opportunit ies ,  and dist inguishing

yoursel f  f rom others .

Our f ree workbook provides pract ical  exercises and strategies to

guide you in def ining and ref ining your personal  brand.  I t  enables

you to discover your strengths ,  c lar i fy  your values ,  and develop a

compell ing brand story .  This  process not only benef its  your

business but also extends to your personal  relat ionships ,

community involvement ,  and overal l  happiness .

Wishing you endless success on your personal  branding journey!

Warm regards ,

Chandra Lynn

Strategic Marketing Consultant & Cert i f ied Coach

Glow Marketing LLC & GlowLiving.com



C H A N D R A  L Y N N ,  M B A

Chandra is  a  marketing consultant and cert i f ied

transformational  coach located in the San Francisco Bay

Area.  She is  the founder of  Glow Marketing LLC and

GlowLiving.com, and is  a partner in 3  Ring Circus ,  a  brand

consultancy. . .a l l  women-owned businesses .  

www.chandralynn.comAB
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U N L E A S H  T H E
P O W E R  O F  Y O U R

P E R S O N A L  B R A N D
T O  C A P T I V A T E ,
C O N N E C T ,  A N D

C R E A T E  A
L A S T I N G  I M P A C T

I N  Y O U R
P R O F E S S I O N A L
A N D  P E R S O N A L

L I F E .



W H A T
I S
A

B R A N D ?
A UNIQUE PROMISE OF VALUE FROM

A COMPANY OR INDIVIDUAL



ITS THE SUM TOTAL OF THE ASSOCIATION, FEELINGS,

ATTITUDES AND PERCEPTIONS BY YOUR CUSTOMERS,

AND A PROMISE TO DELIVER A SPECIFIC SET OF

FEATURES, BENEFITS AND SERVICES.



W H Y
H A V E

A
B R A N D ?

IT ALLOWS YOUR POTENTIAL

CUSTOMERS TO IDENTIFY WITH YOU

AND BUILD TRUST TO BUY FROM YOU.




WHEN YOUR BRAND COMBINES  WHO YOU ARE

AUTHENTICALLY AND YOUR SUPERPOWERS, IT CAN

BRING YOU HARMONY AND DEEP FULFILLMENT.






Y O U = B R A N D

Answer the fol lowing quest ions

to determine which part  of  you,

as a mult i - faceted diamond,  to

put in the sun and shine out as a

beacon to others .  No need to

deny other aspects of  yoursel f .

Just  make conscious choices

about which parts  of  yoursel f  to

make part  of  your brand.

B R A N D I N G  S T A R T S  W I T H  Y O U !

Whether you are start ing a

new business or  wanting

refresh an exist ing brand,  i ts

the perfect  t ime to create

something that you are proud

of that that  communicates in

a way that represents you and

connects deeply with your

target customers .



U N L E A S H I N G  Y O U R
P E R S O N A L  B R A N D

A  P A T H  T O  S U C C E S S  A N D  F U L F I L L M E N T

Self-Ref lect ion:  Start  by ref lect ing on your values ,  passions ,  and

strengths .  Understand your unique qual it ies  and what sets  you apart

from others .  Consider your goals ,  aspirat ions ,  and the audience you want

to resonate with.

Target Audience:  Identi fy  and understand your target audience or  ideal

stakeholders .  Determine who you want to connect with,  serve ,  or

inf luence.  This  knowledge wil l  help you tai lor  your brand message and

approach to ef fect ively  reach and engage your desired audience.

Brand Identity :  Establ ish a consistent and cohesive brand identity  that

ref lects  your values ,  personal ity ,  and expert ise .  This  includes your brand

name,  logo,  v isual  elements ,  and overal l  aesthetic .  Ensure that these

elements al ign with your personal  story and resonate with your target

audience.

Brand Story :  Craft  a  compell ing brand story that communicates your

journey,  experiences ,  and the value you offer .  Your brand story should be

authentic ,  relatable ,  and memorable ,  a l lowing others to connect with

you on a deeper level  and understand the impact you can make.

D E V E L O P I N G  A  P E R S O N A L  B R A N D  I N V O L V E S  S E V E R A L  K E Y  D E T E R M I N A N T S  T H A T  I N D I V I D U A L S  N E E D  T O

C O N S I D E R .  H E R E  A R E  S O M E  I M P O R T A N T  A S P E C T S  T O  F O C U S  O N  W H E N  C R A F T I N G  Y O U R  P E R S O N A L  B R A N D :



E M E M B E R ,  D E V E L O P I N G  A  P E R S O N A L  B R A N D  I S  A N  O N G O I N G  P R O C E S S .  C O N T I N U A L L Y  E V A L U A T E  A N D  R E F I N E

Y O U R  B R A N D  B A S E D  O N  F E E D B A C K ,  E V O L V I N G  G O A L S ,  A N D  M A R K E T  T R E N D S .  S T A Y  A D A P T A B L E ,  O P E N  T O

L E A R N I N G ,  A N D  C O N S I S T E N T L Y  P R O V I D E  V A L U E  T O  Y O U R  A U D I E N C E .

Online Presence:  Develop a strong onl ine presence through social

media platforms,  a  professional  website ,  and relevant onl ine prof i les .

Consistently  share valuable content ,  engage with your audience,  and

showcase your expert ise .  Ut i l ize search engine optimization techniques

to ensure your brand is  discoverable onl ine.

Networking and Relat ionships :  Bui ld meaningful  connections and

networks both onl ine and off l ine .  Attend industry events ,  engage in

professional  communit ies ,  and establ ish genuine relat ionships with

inf luencers and peers .  Col laborat ing with others can expand your reach

and enhance your personal  brand.

Consistency and Authenticity :  Maintain consistency across al l

touchpoints of  your personal  brand,  including your messaging,  v isual

identity ,  and behavior .  Authenticity  is  key ,  so be true to yoursel f  and

avoid try ing to mimic others .  Str ive to be genuine,  t ransparent ,  and

trustworthy in al l  your interact ions .

U N L E A S H I N G  Y O U R
P E R S O N A L  B R A N D

A  P A T H  T O  S U C C E S S  A N D  F U L F I L L M E N T



01

02

03

04

Y O U  ? S

05 W H A T  D O  Y O U  W A N T  T O  B E  K N O W N  F O R ?

A S  A  B U S I N E S S  O W N E R ,  W H A T  D O  Y O U  S T A N D  F O R ?

W H A T  I S  S P E C I A L  A B O U T  H O W  Y O U  A P P R O A C H  Y O U R  W O R K ?  D O
Y O U  H A V E  A N Y  S U P E R P O W E R S  O R  C R E D E N T I A L S ?

W H O  A R E  Y O U  W H E N  Y O U  A R E  B E I N G  A U T H E N T I C ,
R E A L  A N D  G E N U I N E ?  l L I S T  5  A D J E C T I V E S )

W H A T  A R E  3  A D J E C T I V E S  T H A T  D E S C R I B E  Y O U  A T  T H E  M O S T
A U T H E N T I C ,  R E A L ,  A N D  G E N U I N E  P L A C E  I N  Y O U R  H E A R T
R E L A T E D  T O  T H I S  R O L E ?
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Y O U R
X - F A C T O R

TELL PEOPLE WHO YOU ARE IN A

WAY THAT MAKES THEM CARE,

TRUST AND BUY FROM YOU.




FILL OUT THESE WORKSHEETS TO COME UP WITH

YOUR X-FACTOR STATEMENT THAT WILL HELP

PEOPLE UNDERSTAND YOUR BRAND

THROUGHOUT ALL OF OUR TOUCH POINTS,

INCLUDING LINKEDIN, YOUR WEBSITE,  SOCIAL

PAGES AND MORE.



X - F A C T O R

D I F F E R E N T I A T E  W I T H  W H A T ' S  U N I Q U E  A B O U T  Y O U

Finding and communicating

your X-Factor  is  about sett ing

yoursel f  apart  f rom your

competit ion.  I t  helps people

quickly  understand why you are

special ,  i f  what you are offer ing

is  for  them, and,  how working

with or  buying from you solves

their  problem. Be consistent .

Use your answers above to write

a clear  X-Factor  statement to

help people decide whether to

pay attention.  Use the fol lowing

worksheet and then put i t  on al l

of  your customer-facing

channels .  I t  can be used as an

About paragraph on your

website ,  social  media ,  press , ,  etc .



01

02

03

04

W h a t  i s  y o u r  b u s i n e s s '  m i s s i o n ?

B U S I N E S S  ? S

W h a t  a r e  y o u  o f f e r i n g ?

05 W h y  s h o u l d  t h e y  t u r s t  a n d  b u y  i t  a n d  f r o m  y o u ?

W h a t  p r o b l e m  d o e s  i t  s o l v e ?

W h o  d o e s  h a s  t h i s  p r o b l e m  a n d  n e e d s  y o u r
s o l u t i o n ?
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X - F A C T O R
F I L L - I N - T H E - B L A N K

I   am passionate about

___________________________________________.

As a ______________________________________,  

I  provide/offer/help

___________________________________________ 

through/by

___________________________________________.  

I  believe

___________________________________________

___________________________________________.  

___________________________________________

___________________________________________

make me uniquely qualif ied.
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X - F A C T O R
E X A M P L E

I  am passionate about helping people

love l i fe.  As a certif ied coach, I  offer

transformational coaching services and

trainings on personal and professional

development.  I  believe raising our

individual standards for joy causes a

ripple effect of happiness across the

planet.  Being raised by psychologists,

receiving a legitimate certif ication,  and

having over 10 years of experience makes

me uniquely qualif ied for this endeavor.
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Y O U R
X - F A C T O R

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________
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N E X T  S T E P S

M A K E  A N  O N - G O I N G  C O M M I T M E N T  T O  Y O U R  B R A N D !

This  guide is  the very f i rst  step

on your branding journey.

Companies need to pr ior it ize

their  branding efforts .  When

creating marketing

campaigns ,  i ts  important to

run two dif ferent types of

campaigns :  one for  branding

so people know what your

company stands for ,  and one

for  direct  response so that you

can bui ld a l ist  of  leads and

increase sales .  I f  you need

help creating your brand,  hire

a professional .  Check out

Chandra 's  marketing services

at glowmarketing.com.



C H E C K L I S T
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IDENTIFY YOUR UNIQUE STRENGTHS
UNDERSTAND YOUR TARGET AUDIENCE
CRAFT A COMPELLING BRAND STORY
CREATE A CONSISTENT VISUAL IDENTITY
ESTABLISH A STRONG ONLINE PRESENCE
NETWORK AND BUILD RELATIONSHIPS
MAINTAIN CONSISTENCY IN MESSAGING
AND BEHAVIOR
SEEK FEEDBACK AND ADAPT AS NEEDED
PROVIDE VALUE TO YOUR AUDIENCE
MONITOR AND MANAGE YOUR ONLINE
REPUTATION
STAY CURRENT AND CONTINUOUSLY
EVOLVE

CHECKLIST FOR PUTTING TOGETHER YOUR
PERSONAL BRAND:



F O L L O W  U S

G L O W M A R K E T I N G . C O M
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